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SPORTS
BROADCASTING
- RAKING IN THE

BIG BUCK
TV remains the largest media platform in India,

both in terms of reach, as well as consumer engagement
in terms of time spent. As per KPMG Analysis 2022, the
number of TV households in India is expected to reach
250 million by 2026, from 210
million in 2020.

When it comes to TV
consumption, sports has the
highest reach among all genres
on TV at 722 million in the first
nine months of this year. The
genre has remained largely
resil ient to the COVID-19
headwinds and is expected to
scale the 2019 highs by the close
of this year. 

The advertiser interest in
sports broadcast has grown
strongly with the increasing
viewership and demographic
reach offered by sports
properties. Both traditional and
new age businesses have turned
the spotlight on sports TV
broadcasting with the segment
clocking revenues of Rs 7,560
crore in FY22 (with the TV +
digital OTT sports market at Rs
9,500 crore in FY22) as per
KPMG India.

Through this whitepaper, “Sports broadcasting on
TV – A match made in heaven”, launched at the CII 11th Big
Picture Summit 2022, KPMG in India, CII & IBDF aims to
look at the growth drivers for sports broadcasting in India,
the potential runway ahead and how the value chain stands
to gain from it.

Commenting on the findings, Akhilesh Tuteja,
Partner and Head, Technology Media and Telecom,
KPMG in India said: “Given its wider reach and interest
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dSa-kaoM tk phuMca ko saaqa–saaqa [sao doKnao maoM Kca- ikyao gayao
]pBaao@taAaoM jauD,ava ko maamalao maoM TIvaI Baart maoM sabasao baD,a maIiDyaa
PlaoTfa^ma- banaa huAa hO.kopIemajaI ivaSlaoYaNa 2022 ko Anausaar Baart maoM
TIvaI pirvaaraoM kI saM#yaa 2026 tk 250 imailayana tk phuMcanao kI

]mmaId hO̧  jaao ik 2020 maoM 210 imailayana
qaI.

jaba TIvaI kI Kpt kI baat AatI hO
tao [sa saala ko phlao naaO mahInaaoM maoM TIvaI
pr saBaI SaOilayaaoM maoM KolaaoM kI phuMca sabasao
AiQak 722 imailayana hO.yah jaa^nar
kaoivaD 19 kI ivaprIt pirisqaityaaoM ko
ilae kafI hd tk lacaIlaa banaa huAa hO
AaOr [sa saala ko AMt tk 2019 ko
]cca str pr phuMcanao kI ]mmaId hO.

Kola saMpi<ayaaoM Wara poSa kI jaanao vaalaI
dSa-kaoM kI saM#yaa AaOr janasaaMi#yakIya phuMca
ma o M va Riw ko saaqa Kola p`saarNa ma o M
iva&apnadataAaoM kI idlacaspI kafI baZ,
gayaI hO.kopIemajaI [MiDyaa ko Anausaar
parMpirk AaOr nayao yauga ko daonaaoM vyavasaayaaoM
nao iva<a vaYa- 2012 maoM 7560 kraoD, Épyao
ko rajasva ko saaqa Kola TIvaI p`saarNa pr
Qyaana koMid`t ikyaa hO ³iva<avaYa- 22 maoM
TIvaI Plasa iDijaTla AaoTITI spaoT\sa- maako-
T 9500 kraoD, Épyao ko saaqa´

saIsaIAa[- 11 vaoM ibaga ip@car saimaT
2022 maoM laa^nca ikyao gayao ‘spaoT\sa- ba`a^DkaisTMga Aa^na TIvaI–e maOca maoD [na
hovaona’ naamak [sa Svaot p~ ko maaQyama sao Baart maoM kopIemajaI¸ saIAa[-Aa[-
AaOr Aa[-baIDIef ka ]_oSya Baart maoM Kola p`saarNa ko ilae saMBaaivat
rnavao kao doKnaa hO AaOr Aagao maUlya EaRMKlaa kao [sasao laaBa kOsao haogaa.

inaYkYaao-M pr iTPpNaI krto hue AiKlaoSa tutojaa¸ paT-nar AaOr
hoD¸ To@naaolaa^jaI maIiDyaa eMD TolaIka^ma¸ Baart maoM kopIemajaI nao kha
‘Anya saamaga`I SaOilayaaoM kI tulanaa maoM [sakI vyaapk phuMca AaOr $icayaaoM
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as compared to other content genres,  sports on
Television is one of the most monetisable genres. The
Television and Digital OTT sports market is estimated at
close to INR 10,000 crore in FY22, with sports on TV
holding a lion’s share. With a large screen experience,
co/family viewing and investments by broadcasters,
bringing the best of Cricket and other sport to Indian
viewers, sport on TV is likely to remain highly relevant
for the foreseeable future.”

Commenting on the report and the statuesque of
Sports broadcasting in India, Sanjog Gupta, Head of
Sports at Disney Star said, “Sport on TV is an unrivalled
aggregator of shared viewing experiences. It is highly
enriching and unique as it brings together the 'lean back'
nature of TV viewing with the highly immersive
engagement of live sport. No other platform or content
genre offers this rare combination of virtues, which
beyond attracting 550+ million viewers, also serves as
the ideal vehicle for brands trying to reach and engage
consumers. There is immense headroom for growth for
Sports on TV with viewership still under-indexed
compared to other content genres, constrained primarily
by paucity of relevant supply. Viewership for sports like
Kabaddi, Football and Wrestling reaching critical mass,
and the growth of Women's Cricket, have served as
strong signals for the upward trajectory of sports on
TV”. 

kao Qyaana maoM rKto hue¸ TolaIivajana pr Kola sabasao AiQak kmaa[- krnao
yaaogya SaOilayaaoM maoM sao ek hO.TolaIivajana AaOr iDijaTla AaoTITI spaoT\sa-
maako-T iva<avaYa- 22 maoM 10¸000 kraoD, Épyao haonao ka Anaumaana hO¸
ijasamaoM TIvaI pr spaoT\sa- ka baD,a ihssaa hO.ek baD,o sËIna AnauBava¸
p`saarkaoM Wara sahÀpirvaar ko doKnao AaOr inavaoSa ko saaqa¸ BaartIya
dSa-kaoM ko ilae sava-EaoYz iËkoT AaOr Anya Kola kao laanao ko saaqa TIvaI
pr Kola inakT BaivaYya ko ilae A%yaiQak p`asaMigak banao rhnao kI
saMBaavanaa hO.

irpaoT- AaOr Baart maoM Kola p`saarNa kI isqait pr iTPpNaI krto
hue iDjnaI sTar maoM Kola ko p`mauK saMjaaoga gauPta nao kha ‘TIvaI pr Kola¸
doKnao ko saaJaa AnauBavaaoM ka ek baojaaoD, ega`IgaoTr hO.yah A%yaiQak
samaRw AaOr AiWtIya hO @yaaoMik yah laa[va spaoT\sa- ko A%yaiQak [maisa-va
eMgaojamaoMT ko saaqa TIvaI doKnao kI ‘laIna baOk’ p`kRit kao eksaaqa laata
hO.kao[- BaI Anya PlaoTfa^ma- yaa kMToMT jaa^nar gauNaaoM ko [sa dula-Ba saMyaaojana
kI poSakSa nahIM krta hO̧  jaao 550 imailayana sao AiQak dSa-kaoM kao
AakiYa-t krnao sao pro̧  ]pBaao@taAaoM tk phuMcanao AaOr ]nhoM jaaoD,nao kI
kaoiSaSa krnao vaalao ba`aMDaoM ko ilae AadSa- vaahna ko $p maoM BaI kama krta
hO.TIvaI pr KolaaoM ko ivakasa ko ilae Apar gauMjaa[Sa hO̧  saaqa hI dSa-kaoM
kI saM#yaa ABaI BaI Anya saamaga`I SaOilayaaoM kI tulanaa maoM kma AnauËimat hO̧
jaao mau#ya $p sao p`asaMigak AapUit- kI kmaI sao ivavaSa hO.kbaD\DI¸
fuTbaa^la AaOr kuStI jaOsao KolaaoM ko dSa-kaoM kI saM#yaa kafI AiQak hao
gayaI hO AaOr maihlaa iËkoT kI vaRiw nao TIvaI pr KolaaoM ko }pr kI Aaor
baZ,nao ko ilae majabaUt saMkotaoM ko $p maoM kama ikyaa hO. 


